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KOMUMYECKAA UMNTALMUA «CEPbE3HbBIX» MEAVUA®POPMATOB.
NMPAKCNOJTOTMYECKAA OLLEHKA

cnonib3ys NpakCcnonornyecknii MeToA MeAVanvHrBUCTKIN, MOXHO onpeaenvTs 3GGpeKTUBHOCTb
NPUMeHeHNsT KOMUYECKOro MpU aHanuse NorMko-KOMMO3MLMOHHON OpraHr3aummn Meamnapeudn.
Pa3HOYpOBHEBbIE OMOPUCTMNYECKE KOMMOHEHTbLI MEAMATEKCTa OLEHNBAKOTCS B COOTBETCTBUN C
npeAcTaBAeHNsaMN 06 3GGeKTUBHOCTY 1 PaHXMUPYIOTCS MO MPaKCUONOrMYecKkol LKane.
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Praxeological criticism of the comic media texts, as well as of text containing humor, allows rank-
ing these texts in order of the “operating” effectiveness that components forming humor demon-
strate. The effectiveness is rated as “effectively” — “acceptable” — “unsuccessful” — “unaccept-
able” — “prohibited” on a praxeological scale.
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From a praxeological standpoint [Duskaeva, 2018], the criticism of comic media speech
suggests an evaluation of the balance between an informing and entertaining (here, the entertaining
is understood as a getting pleasure from humor), as well as an evaluation of the balance between
what was expected and received by a recipient.

Let’s consider two parodies circulating in the media sphere, namely: Maxim Galkin’s parody
of a business meeting among Russian President Putin and Moscow city mayor Sobyanin (https://
yandex.ru/efir?stream_id=v6R4ocDrcqlw) and Nikita Kukushkin’s parody of Vladimir Putin’s TV-
statements (https://zen.yandex.ru/media/hujblog/neprezident-neputin-vystupil-s-obrasceniem-
net-eto-ne-putin-5ef23a03784861528e4c7fdb). In the second parody, the image of the Putin’s
antipode-double Neputin Nevladimir Nevladimirovich is built on adding of the negative particle Ne
(Not) to all parts of a proper name: Ne Putin Ne Vladimir Ne Vladimirovich (Not Putin Not Vladimir
Not Vladimirovich). The Not-particle emphasizes that the character looking like Putin in makeup is
not Putin at all.

On the one hand, a parody work is an artistic one, and it should be evaluated in the terms of
art; the comic acts as an aesthetic element in a variety show parody. On another hand, for media
sphere, the work’s significance is caused by its raging topicality. Like any other comic work, the one
in media actualizes and highlights socially essential events, thus acting becomes a part of publicistic
discourse here, like in any other media text.
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It is noteworthy, that users’ comments contain praxeological evaluation of these media
texts. The audience analyzes the realization effectiveness of the key parody function which is “to
disclose the internal inconsistency of the parodied text or discourse by imitation” [Sinegubova &
Shishkina, 2020: 140]. Galkin’s parody provokes a comical response: actively using emojis with the
meaning of laughter, the audience tries to give ironic comments and evaluates the genre accuracy:
sleduyushchee video dolzhno byt’ pro shtrafy za otkaz ot privivok, zhdems... (the next video should
be about fines for vaccination refusing, we are waiting...); Molodec Maksim! Otkrovenno vysmeyal
i vystavil na obozgrenie ves’ marazm nashego rukovodstva! (Well done, Maxim! He satirized openly

brought to the point of absurdity here!!!!); Molodec, super parodiya v nyneshnej situacii (well done,
it’s a super parody in the current situation).

The Kukushkin’s parody causes an exceptionally serious tone discussion, as if the actor
were addressing the audience “for real”. The audience does not seem to notice the comic basis
of the video, perceives the imitation as reality, and has strong feelings about what the actor said:
Pravdivaya stat’ya i video, hvatit naterpelis’; (An honest article <about a post with the video>
and the video, we’ve endured enough); Vsyo verno! Kak strashno stanovitsya zhit’! (It’s all true! It
scares me to live!); Svoevremennoe obrashchenie Neputina! Hotya etot telekanal Dozhd’ yavlyaetsya
propagandistom kapitalisticheskih (chitaj zverinyh) otnoshenij v obshchestve (vprochem kak i
Putin)... No voprosy on zadaet pravil’nye, otvet na kotorye zhdet lyuboj zdravomyslyashchij chelovek!
(It’s the well-timed Neputin’s TV-statement! Although this Dozhd’ TV channel is a propagandist of
capitalistic (read: animalistic) social relations (as well as Putin)... But he asks right questions, and
any sane person is waiting for the answer to the questions!).

The Neputin’s audience fails in a genre attribution. People do not evaluate acting, which causes
bad feelings instead of a smile. TV critic Irina Petrovskaya draws attention to this: “In this parodying
makeup and on behalf of a certain parody character, the most serious text is said occasionally, and
a voice to a pain is given, and a personal fate is demonstrated, though invented by a screenwriter.
And these incongruities and inconsistencies in both the form and the content, to be frankly, cause
a feeling of great awkwardness” (https://echo.msk.ru/programs/persontv/2666851-echo/). In
my opinion, the secret of successful funny thing is asserted in the last remark: good humor doesn’t
make you feel awkward.

The examples discussed demonstrate a specific paradox concerning the praxeological view
of the media text: a viewing angle changing might alter the estimates dramatically. Considering
these parodies as a political media text, one might regard Kukushkin’s work as more significant than
Galkin’s one in terms of satirical content. The character Neputin rises to a denunciatory pathos: Vy,
pravda, dumaete, chto v 21 veke odin chelovek mozhet upravlyat’ stranoj tret’ veka, kak v 16-m? Vy,
pravda, dumaete, chto vlast’ mozghet derzhat’sya tol’ko na strahe, a ne na doverii, lyubvi i uvazghenii?
(Do you really think that in the 21st century, a person can run a country for a third of a century,
as it was in the 16th century? Do you really think that power can only be based on fear instead of
trust, love, and respect?). In the Galkin’s dialogue, there is a “soft satire”, even a playful bantering
at participants of the “meeting” - both the President of the Russian Federation and the mayor of
Moscow. From the political point of view, the Galkin’s work is only “acceptable” (see about scale in
[Duskaeva, 2017]), the Kukushkin’s one is “effective”. However, a parody as a comic genre needs
to be funny, but “the Neputin TV-statement” is not funny: the authors decided to place the focus of
contrast just on the border of “form / content», that means having a strange character and unfunny
text. Thus, the praxeological evaluation of the comic turns out to be the opposite of the “political
evaluation”: let’s place Galkin’s work at the stage of “effective”, and consider Kukushkin’s work as
“unsuccessful”.
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BukTopusa BnagumupoBHa BacunbeBa
CaHkm-lemepbypackuli 20cydapcmeeHHsIl yHUgepcumem

NMPAKCNONOMMNYECKASA OLLEHKA CMELLUHOW U HECMELLIHOW NAPOANN

Mpakcuonornyeckass KpUTUKA KOMUYECKUX MeAMATeKCTOB W TEeKCTOB, COZAEpXaluux toMmop,
MO3BOJISIET PAHXMPOBaTb UX B 3aBMCMMOCTY OT 3GPEKTUBHOCTU «paboTbl» B HUX KOMMOHEHTOB,
dbopmupyrOLLNX  OMOpP. Pe3yNbTaTUBHOCTL OLIEHMBAETC Ha MpPaKCMONOrMUYeckon Lwikane
3¢ PeKkTVBHO — NpMEeMNEMO — HEYAAUHO — HernpreMIeMo — 3anpeLLleHo.

KnroueBble cnoBa: NpakCcMonorng, oMop, Napoans, maccmeaua.



