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ABSTRACT. We inspect the relevant literature on the perceived accuracy of fake news, 
providing both quantitative evidence on trends and numerous in-depth empirical examples. 
Using data from Alexa, Edelman, eMarketer, Gallup, Pew Research Center, SNCR, Statista, 
and Visual Capitalist, we performed analyses and made estimates regarding distribution of 
traffic sources for fake news in the U.S.A., sources that should take the lead in solving the 
problem of fake news ads according to U.S. marketers, perceived frequency of online news 
websites reporting fake news stories in the U.S.A., and extent to which users trust in 
journalism or platforms for general news and information. 
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1. Introduction 
 
The Internet has curtailed the expense of entry to new participants and subverted 
the business patterns of established news sources that had been favored with superior 
degrees of public confidence and validity. Consistent social networks cut down 
acceptance of alternative opinions, intensify attitudinal polarization (Ariso, 2017; 
Fabrício, 2016; Mihăilă, 2017; Olssen, 2017; Pera, 2017; Weede, 2016), further the 
probability of admitting ideologically harmonizing news, and boost obstruction to 
new information. (Lazer et al., 2018) The Cognitive Reflection Test performance is 
adversely associated with the perceived veracity of fake news, and positively 
associated with the capacity to differentiate fake news from real ones, even for 
headlines connected with readers’ political beliefs. (Pennycook and Rand, 2018) 

 
2. Literature Review 
 
Fake news has an elaborately interwoven link with online biased media, both 
reciprocating and establishing its issue agenda. Evolving news media are somewhat 
acknowledging the outlines of fake news whose reporting is conflicting (Avram, 
2018); Giroux, 2017; Mihăilă and Mateescu, 2017; Popescu, 2017) and becoming 
more self-governing topically. Fact-checkers are independent in their choice of issues 
to investigate (Balica, 2017a, b; Gârdan et al., 2018; Mircică, 2017; Otrusinová, 
2016; Popescu Ljungholm, 2017a, b, c) but are not effective in setting the news 
media agenda. Their impact is decreasing (Benedikter, 2016; Havu, 2017; Nica, 
2017; Peters, 2017; Regnerova and Regnerova, 2017), demonstrating the obstacles 
fact-checkers encounter in distributing their corrections. (Vargo, Guo, and Amazeen, 
2018) CRT is adversely linked with perceived veracity of rather questionable 
(mainly fake) headlines, and positively linked with perceived veracity of rather 
plausible (mainly real) headlines. (Pennycook and Rand, 2018) 

 
3. Methodology 
 
Using data from Alexa, Edelman, eMarketer, Gallup, Pew Research Center, SNCR, 
Statista, and Visual Capitalist, we performed analyses and made estimates regarding 
distribution of traffic sources for fake news in the U.S.A., sources that should take 
the lead in solving the problem of fake news ads according to U.S. marketers, 
perceived frequency of online news websites reporting fake news stories in the 
U.S.A., and extent to which users trust in journalism or platforms for general news 
and information. 

 
4. Results and Discussion 
 
By liking, distributing, and pursuing information (Carter and Chu-May Yeo, 2017; 
Henderson, 2016; Nica, Potcovaru, and Mirică (Dumitrescu), 2017; Plevný, 2017; 
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Stroe, 2018), social bots may intensify the sharing of fake news tremendously. 
(Lazer et al., 2018) Material from fake news websites is escalating, but such 
platforms do not utilize disproportionate power. (Vargo, Guo, and Amazeen, 2018) 
The link between CRT and perceived veracity is unconnected to how exactly the 
headline is associated with the participant’s beliefs. (Pennycook and Rand, 2018) 
(Figures 1–5, Table 1) 
 
Figure 1 How much do you agree that newspapers regularly report made-up  
               or fake news about Donald Trump and his administration? 

 
Sources: Statista; our survey among 2,600 individuals  
               conducted December 2017. 
 
Figure 2 Extent to which users trust in journalism or platforms  
                 for general news and information 

 
Sources: Edelman; Statista; our survey among 2,600 individuals  
               conducted December 2017. 
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Figure 3 Distribution of traffic sources for fake news  
               in the United States of America (2018) 

 
Sources: Visual Capitalist; Gallup; Edelman; Alexa; Statista; our estimates. 
 
Figure 4 Sources that should take the lead in solving the problem  
               of fake news ads according to U.S. marketers (March 2018) 

 
Sources: Society for New Communications Research of the Conference Board (SNCR);  
               eMarketer; our survey among 2,200 individuals conducted November 2017. 
 
Figure 5 Perceived frequency of online news websites reporting  
                fake news stories in the United States of America  

 
Sources: Statista; our survey among 3,400 individuals  
               conducted June 2018. 
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Table 1 % of U.S. adults who trust the information from  
National news 
organizations 

   

 A lot Some Net 
2018 22 53 75 
2017 20 52 72 
Local news 
organizations 

   

2018 28 62 90 
2017 25 60 85 
Friends and family    
2018 17 62 79 
2017 15 61 76 
 
% of web-using U.S. adults who trust the information from 
Social media    
 A lot Some Net 
2018 7 35 42 
2017 5 33 38 
Sources: Pew Research Center; our survey among 4,100 individuals conducted December 2017. 

 
5. Conclusions 
 
Fake news is misleading signals unassociated with the truth. Fake news emerges in 
equilibrium as it is less expensive to supply inaccurate signals. Readers cannot 
gratuitously derive truthfulness and may appreciate biased news. Fake news may 
bring about utility for some readers, but it requires private and social expenses 
(Donnelly, 2017; Lăzăroiu, 2017; Nordberg, 2017; Popescu, Comănescu, and 
Manole, 2017) by making it more challenging for them to construe the accurate 
state of the world. (Allcott and Gentzkow, 2017) Populist individuals expect that 
public belief is in agreement with their own assessment and that mainstream media 
coverage is unsympathetic toward their own attitudes. There is a breach between 
adverse media perceptions and harmonizing public belief ones, which amplifies 
with growing populist positions so that the cogent media inference mechanism is 
invalidated. (Schulz, Wirth, and Müller, 2018) 
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