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FEATURES OF THE PRINT MEDIA AS A STRATEGIC MANAGEMENT OBJECT 
IN THE CONTEXT OF MEDIA INDUSTRY DEVELOPMENT TRENDS 

 
Abstract. Despite the processes of digitalization of the economy and society, which lead to the digital 

transformation of business models, print media retain their importance. At the same time, in the strategic 
management of their development, new trends of a general economic and sectoral nature should be consid-
ered. The article analyzes the trends in the development of the media industry that have an impact on the 
strategic development of the printed media. 
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2014 2019 2014 2019 2018-2023 

 602 800 687 173 1 1 3,72% 
 162 907 331 166 2 2 5,61% 

 147 258 174914 3 3 2,19% 
 111 453 100 020 4 4 2,55% 

 99 437 87 965 5 5 3,51% 
      

 25 048 37824 15 10 11,28% 
 28 785 30 864 12 13 4,03% 
 25 670 22 674 13 14 4,65% 

 25 518 21 676 14 15 6,50% 
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2014  2019  2023  

 
2019-2023 , % 

 6226 6597 10764 10,29 
 1777 1498 1843 4,23 

 1519 1272 1327 0,85 
 1451 1910 2508 5,59 

 2074 1309 1067 -4,00 
 1134 617 648 0,97 

 1045 596 758 4,92 
 476 265 388 7,92 

-  2427 3096 5468 12,00 
  3710 2962 3935 5,85 
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