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Abstract 
The authors aim to trace how the evolution of the journalism studies took place under the 

impact of social and cultural factors. The article examines the processes of institutionalization of 
this field of knowledge in the world, in particular in Germany and the USA. The research 
community from Russia takes an active part in international academic cooperation, but its 
experience is characterized by a clear national and cultural identity. To reveal this specificity, the 
authors focus on the oldest Russian school of journalism that has developed at St. Petersburg 
University. Since its foundation, it has gravitated towards the classical university model typical of 
Russian higher education, which nevertheless organically combines with applied training.In this 
respect, the Petersburg school differs from a number of precedents in other countries, where 
pragmatic education is cultivated on the basis of communication methodology in science.The 
article presents the stages of formation and the current state of the school, shows the determining 
influence on it of national traditions in science and the dynamic social environment, describes the 
effective practice of project organization of research work.The results of projects are embodied in 
the ongoing series of monographs "Petersburg School of Journalism and Mass Communications". 

Keywords: journalism studies, academic discipline, international experience, cultural 
context, St. Petersburg University. 

 
1. Introduction 
In 2022, one hundred years have passed since the opening in Germany, at the University of 

Leipzig, of the world's first council for awarding the degree of Doctor of Philosophy in the field of 
the history of journalism and newspaper business. However, until now, the academic status of the 
journalism studies remains an "eternal question" that no national research school can ignore. 
Scholars from different countries are forced to prove that their field of knowledge has the right to 
exist (Barrer, 2022; Korkonosenko, 2021; López et al., 2020; Meyen, 2012; Nixson, 1982; 
Schemmert, Siemens, 2013). One of the main reasons for this never-ending polemic lies in the 
difference in the ways in which journalism studying and teaching have developed in various regions 
of the world and, accordingly, in the results of development. 

Consequently, the researchers’ attention to the national and cultural contexts in which 
journalism schools were formed and operate is highly motivated and useful. Thus, an important 
theoretical thesis about the fruitfulness of diversity in this field of academic activity will get an 
additional support. For the authors, this study occurred a continuation of the interuniversity 
project "Theoretical and Pedagogical Schools of Journalism" (2017-2021), initiated by the 
Department of Theory of Journalism and Mass Communications of St. Petersburg State University. 
In particular, the project was intended to reveal the deep dependence of the studies and education 
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on national traditions in science, pedagogy and media practice, each of which intertwines with 
othersand their peculiarities enrich the debate (López et al., 2020: 3). The results of the project 
were presented in a series of publications (Berezhnaya, Korkonosenko, 2021; Blokhin, 2020; 
Tulupov, 2020; Fateyeva, 2019; Khubetcova, 2021), including a collective monograph 
(Korkonosenko, 2021).  

 
2. Materials and methods 
The authors aim to trace the trajectories of the study of journalism on an international and 

national scale. In methodological terms, the development of cognition is understood as a 
continuous process of an evolutionary nature, and it acquires distinct features of national and 
cultural identity. To study such evolutionary trajectories, the authors of the article look at the 
experience of some countries, ultimately focusing on Russia, using the example of the formation 
and current activities of the St. Petersburg school of journalism and mass communications.  

At the first stage, on the basis of scholarly literature, data on trends in the development of 
national models of journalism studies in Europe and America were summarized and systematized. 
Comparing the experience of different countries helps to identify the logic of changes in the studied 
industry on a global scale and determine the causes and consequences of changes of intellectual 
paradigms that took place in European, American and Russian scholarships. 

At the second stage, empirical data from review articles, archival materials and dissertations 
on the life cycle of the Petersburg school of journalism and mass communications are analyzed. 
While studying the latest publications, some gaps in knowledge about the evolutionary dynamics of 
the school were eliminated. The results obtained are interpreted in the light of the logic of the 
international journalism studies development. 

At the third stage, the results of journalism research projects at St. Petersburg State 
University are described as well as characteristic features of the school of journalism and mass 
communications created here. 

 
3. Discussion 
To be a recognized research field journalism should have some institutional attributes: 

specialized university departments; relevant dissertation councils and academic degrees in the field 
of journalism; associations of scholars specializing in journalism; periodic and non-periodic 
research publications in this subject area. Germany was the first country to pass all the stages of 
institutionalization of journalism knowledge; in this country, in 1916, the world's first research 
structure in the field was opened – the Institute for Newspaper Studiesat Leipzig University 
(Göschel, 2012), in 1926 Erich Everth became the first full professor of newspaper studies and 
established the chair of this profile,a research magazine on journalism “Zeitungswissenschaft” 
started, and a series of works on journalism "Zeitung und Leben" was founded (95 volumes from 
1928 to 1941). On the German scientists' initiative, in 1928 the first in history International 
Scientific Congress of Researchers in the Field of Press was convened (Fateyeva, 2019: 18).In 
general, in the pre-war period it was only Germany where “the university showed a real interest in 
journalism, albeit as a subject of study rather than a place where the trade should be 
learned”(Barrera, 2022: 3). 

As historical sources show, until the 1940s the German experience had a significant impact 
on the formation of national models in other states, where journalism also began to be perceived as 
a promising object of research cognition. In Germany, the first studies of journalism were included 
in the German philology, but after establishing of specialized research institutes, they became a 
part of social sciences. This transition to the social disciplines showed the possibilities of studying 
journalism not only as a phenomenon of literature, but also as an important socio-political 
institution.There was considerable academic interest in journalism research in Germany, which did 
not occur in other European countries. This was the birth of what was called “newspaper science” 
(Zeitungwis-senschaft). “Some US authors admired the German contributions as conscientious 
studies of the press as opposed to the overriding practical nature of the written output of professors 
from most such schools in the USA” (Barrera, 2022: 3).  

In the USA, journalism as an academic discipline also received an initial "registration" in the 
system of philological sciences; in 1900-1920, the first training programs were opened at the 
departments of English philology of leading American universities. In the mid-1920s journalism 
was withdrawn from the field of philology and was integrated with social and humanitarian 
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disciplines. For example, at Stanford University in 1910, journalism training started with the News 
Writing program typical of the United States, but in 1925 the training was transferred to the School 
of Social Sciences. 

Up to the end of World War II, the practical skills forming was considered the main goal of 
university education not only in the United States, but also in other countries of North and South 
America. The academic literature was dominated by guidelines for writing and editing texts, for the 
design of periodicals and the organization of editorial activities. In the USA, this period ended with 
the emergence of special research structures in the field of journalism.  

In 1947, the Institute for Communications Research was founded at the University of Illinois, 
on the base of which the realization of the Doctoral Program in Mass Communication began as well 
as the award of the related academic degree.In 1950, the National Society for the Study of 
Communication was founded (now known as International Communication Association, ICA);in 
the same year, the Society began publishing “Journal of Communication”. The new specialty made 
it possible to formalize researches in such subject areas as "journalism", "speech communication" 
and "rhetoric" traditional for American universities, and one of the main tasks of the 
communicativists' community was to popularize the use of social science methods for journalism 
studies. 

For world journalism studies, the emergence of the branch of communication research and 
the subsequent development of its theoretical basis have become important factors of a paradigm 
shift, the so called "linguistic turn in journalism studies".Since the mid-twentieth century, the 
communicative methodological approach and the theory of communication as the foundation of 
social communication research have become widely popular not only in the United States, but also 
abroad, changing the structure of knowledge. Raymond Nixon writesabout Latin American 
journalism schools: in this region, before 1964 the researches mostly constituted historical and 
legal studies of the press. Between 1964 and 1980, they began to implement methods from social 
and behavioral sciences. At first, Latin American professors tended to use research models from 
the USA or Europe, “but now they have begun to develop others better adapted to their national 
realities” (Nixson, 1982: 17). 

It is noteworthy that in the literature 1964 is marked as an important milestone in the history 
of communication studies. It was then that Marshall McLuhan's “Understanding media: the 
extension of man” was published, and the communication concepts contained in it have gained 
worldwide fame. Researchers estimate the 1960s as the era of leadership in the United States of 
representatives of “Chi-Squares” as journalism teachers and researchers were called, whose 
methodology was based on statistics and quantitative measurements and corresponded to the 
norms of research universities in North America. 

Among other things, the increased influence of communication research was due to 
unscientific (socio-political) factors. The position of the United States as one of the victorious 
countries in the Second World War was significantly strengthened. The authority of the American 
system of journalism studies has also increased; on the one hand, the States got a large number of 
European scholars who fled from the Nazi threat in the 1930s and 1940s, on the other hand, 
Americansuniversities were in a better financial position than European science.  

It is known that with the end of the Great Depression in America, social and humanitarian 
disciplines were among the priorities and began to receive increased funding (Aleksandrov, 
Kolchinsky, 2006).In the post-war years, the field of media and communication in Europe can be 
seen “as a matter of adoption in varying degrees of the dominant American paradigm” (McQuail, 
2009: 282). 

In Germany, divided into zones of Western and Soviet influence, the communicative 
approach began to enter journalism studies only by the end of the 1960s and only in the territory of 
FRG. Of the many former centers of journalism research and teaching in the Western zone, only 
three institutions managed to survive – Berlin, Munich and Munster. Until the 1970s, journalism 
studies in FRG were stagnating, there were less than 10 departments in the country on the profile 
of "journalism / Publizistik" and there was only one professor (Meyen, Wiedemann, 2017). The rest 
of the European journalism science also was in stagnation, besides a few exceptions. According to 
Spanish researchers, their country became a pioneer in the academic integration of journalism 
given that, in 1971, no other country in Western Europe had university degrees in journalism or 
other communication professions (Barrera, 2022: 11). 
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At the same time, in the GDR, the restoration of the journalism science started in the very 
first post-war years. The task of reviving the field of research was assigned to the very University of 
Leipzig, from which the world history of this academic branch began. “Like their colleagues in West 
Germany, the Leipzig professors had to rebuild the discipline from scratch after World War II. 
Zeitungswissenschaft, the early German version of communication studies, had lost its reputation 
because of its attempts to join the rulers during the Nazi regime” (Meyen, Wiedemann, 2017: 
1840). Newly created Institute for Journalism and Newspaper Studies (1954-1968 – Faculty of 
Journalism, 1968-1990 – Journalism Section) in Leipzig became one of the centers for the 
development of theoretical journalistic thought throughout Central and Eastern Europe. Until its 
disbandment after the reunification of Germany (1990),it solved the fundamental task for all 
countries of the socialist bloc of turning journalism into a Marxist science.  

Of course, the content and effectiveness of research in socialist Germany were greatly 
influenced by external factors, primarily orientation to Soviet practices in sciences. Western 
researchers note thatcommunist countries had adopted academic model of journalism education 
before others, albeit with strong ideological control (Barrera, 2022: 11).Also, the image of the 
Leipzig University journalism school was significantly influenced by the political protectionism of 
the ruling Socialist Unity Party of Germany, which tried to use the researchers' activities for 
increasing the prestige of the GDR at the international level.  

Since the late 1960s, researchers and teachers of journalism from East and West Germany 
have met each other at international conferences around the world.In 1972, the head of the 
Journalism Section, Emil Dusiska, was elected Secretary General of the International Association 
for Media and Communication Research (IAMCR), then the University of Leipzig became a 
platform for global scientific exchange in the field of journalism. In 1974, IAMCR held a conference 
in Leipzig with a record number of participants – about 250, the Western world was represented by 
many prominent scientists, includingHerbert Schiller, George Gerbner, John Pollock, Gerhard 
Maletzke, and Elisabeth Noelle-Neumann. As the dean of the Journalism Faculty of Moscow State 
University YassenZassoursky recalled, the active participation of scholars from East Germany in 
global cooperation became possible, in particular, thanks to aspiration of IAMCR’s founders to 
make the organization really international. “These people were not very usual even for that time. 
They wanted to reunite the East and the West... The organization was about professional 
journalism which is independent of non-journalistic influences” (Meyen, 2018b).  

Meanwhile, by the end of the 1970s, the interest of the ruling party in participating in 
international public organizations declined, so researchers began to distance themselves from 
global exchange. In West Germany, science was increasingly immersed in the discourse of 
communication studies under US domination. At the time of the German reunification, researchers 
in GDR were poorly adapted to the paradigm of the sociological media studies, did not speak 
enough English, which became a pass to global academic cooperation, and were little familiar with 
the realities of capitalist media production. However, in the united Germany,the main reason for 
ignoring the theoretical ideas developed in Leipzig was politics: “this paradigm death was 
politically motivated... It takes paid positions at universities to get students, admirers, citations, 
and even histories. Leipzig’s fall into complete oblivion consequently says nothing about the value 
of the academic work done there before the Berlin Wall came down” (Meyen, Wiedemann, 2017: 
1840). This was the end of the distinctive research tradition of the socialism era. 

The last decade of the twentieth century became a period of unification of journalism 
research practices, which was due to the new world order, free from the confrontation of socialist 
and capitalist ideological systems.“In the field of journalism studies (as in many others), the force 
of Anglo-Saxon perspectives has outshined other approaches and attempts" (López et al., 2020: 3), 
which was facilitated by personal contacts between researchers from different parts of the world.  
K. Nordenstreng, who was a President of International Organization of Journalists and one of the 
IAMCR leadersdraws attention to such contacts: “In IAMCR since 1966, it was part of my mission 
to promote communication research in an ecumenical way. Building bridges between East and 
West was Finnish foreign policy. I was particularly happy to see that IAMCR did bring together 
Eastern and Western scholars as well as scholars from the developing countries”(Meyen, 2018a). 

Thus, in the development of journalism research on a global scale, there were features of both 
nationally cultural identity, and convergence and even unification of conceptual approaches as a 
result of cross-country interaction. An organic part of the broad international discourse is the 
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activity of the St. Petersburg school of journalism in Russia. However, its development followed a 
very peculiar evolutionary trajectory. 

 
4. Results 
At the turn of the XIX-XX centuries, St. Petersburg University was a center of academic 

thought of the Russian Empire and was immersed in the common European scientific and 
educational space, so it was not alien to the trends of institutionalization of foreign journalism 
science. The first experiences of university scholars in newspaper research were recorded in the 
1910s-1920s. Presumably in the 1920s, L.K. Ilyinsky lectured on the disciplines "History of Russian 
criticism and journalism" and "Theory and practice of newspaper business" at the Russian 
Language and Literature Department, he was a well-known bibliographer and literary critic, head 
of the periodicals department at the Russian Book Chamber. There are mentions that in 1926 at 
Leningrad University (a new name in Soviet times) there was a department of newspaper business 
at the Faculty of Linguistics and Material Culture, and already in 1927, the question was raised on 
the establishing of the Journalism Faculty (Zhirkov, 2006: 13). Future journalists were taught 
"typesetting techniques and the history of Russian journalism... However, when the Faculty of 
Linguistics was reformed into the Faculty of Philology, the department was abolished" (70 let…, 
2015). It can be assumed that if this first attempts were successful, the journalism studies in 
Leningrad would be much closer in its subject-thematic content to what German scholars 
developed within the framework of early newspaper studies. At that stage, only one of the two 
journalistic disciplines, that is, the history of journalism, proceeded continuous development of the 
research tradition. 

In the period between the two World Wars, the history of journalism in the context of the 
literary process was actively studied by representatives of classical philology: V.E. Evgeniev-
Maksimov, N.I. Mordovchenko, I.G. Yampolsky, A.V. Zapadov,and others. This merger appeared 
due to specific understanding journalism as an object of study, pre- and post-revolutionary: "Both 
writer and journalist dealt with the text; both were engaged in publicism, literary criticism, 
feuilleton, satire and humor, in general, the creation of books" (Zhirkov, 2006: 12). 

The new research field began with the development of a methodology for the history of 
Russian journalism. Later, the approaches to choosing objects and interpretative contexts mastered 
at Leningrad University became generally accepted in the USSR: historians focused on 
publications, publishers and publicists whose activities could be described from the viewpoint of 
participation in the revolutionary democratic movement. The most attention was paid to Belinsky, 
Dobrolyubov, Nekrasov, and Chernyshevsky. Besides objective reasons, the choice of names was 
influenced by the research concept of the authors of the fundamental work "Essays on the history 
of Russian journalism and criticism. Volume 1. The XVIII century and the first half of the XIX 
century". The book was written before the Great Patriotic War by an author's team led by                    
V.E. Evgeniev-Maksimov (published in 1950).  

In the post-war period, the Soviet journalism studies gained institutional recognition in 
classical universities, and historians of Leningrad University joined the general discourse of 
interpretation of journalism in line with Marxist methodology. Important changes in the directions 
of research occurred, particularly, priorities were given to the Bolshevik and Soviet press. But even 
within such an ideological framework, scholars have been able to achieve impressive results. At the 
same time, the connection with foreign (especially Western) science began to weaken. 

The institutional growth of journalistic studies at the University indicates the gradual 
transformation of this educational institution into one of the most influential research centers of 
the Soviet Union. It should be recalledthe creation of the journalism department in the 1945/1946 
academic year, the first in the country program on the discipline "Theory and practice of the Party-
Soviet press" (1947), the first standard curriculum for journalism departments (1949),the 
establishing of postgraduate studies (1949), a special series of the university journal, collections of 
articles on the history of Soviet journalism and the periodicals theory and practice (1957), the 
organization of an annual conference on the research and teaching of journalism (continuously 
since 1961), the first doctoral dissertation in the field "Journalism" (1966), etc. The tradition of 
political understanding of processes in history and journalism was picked up by a new generation 
of scholars who already had a professional journalistic education (among whom was the first dean 
of the Journalism Faculty Alexander Berezhnoy). Additionally, new directions and accents 
appeared in the work: while global science was actively searching for a methodological basis for 
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mass media research, Leningrad scholars focused on the general theoretical and political aspects of 
knowledge on journalism. Later, general theory and political theory became the thematic priorities 
of the St. Petersburg school of journalism and mass communications.The University did not stay 
away from the involvement of social science methods in the press research, which gained 
popularity in the 1960s and 1980s. However, the Soviet “Chi-Squares” failed to radically change the 
structure of the journalism theory, although the methodology of statistical research influenced the 
development of the Russian sociology (more about this: Khubetcova, 2021).  

Leningrad University scientists have made a significant contribution to the formation of a 
number of research directions and subject areas. "In the Soviet period, the theory of journalism 
was formed as a discipline, within the framework of which its social functions and roles were 
studied... Sociological methods in the work of a journalist were thematically presented in practice-
oriented academic disciplines, problems of feedback with the audience and scientific organization 
of labour were considered in the research of editorial activity..." (Blokhin, 2020: 104). Let's also 
add changes in approaches to the language of a journalistic work: thanks to Leningrad linguists, it 
turned from an applied tool of professional activity into a valuable object of cognition, that 
demonstrated an inclusion of Soviet science in the "linguistic turn" mentioned above. On this 
theoretical and methodological foundation, at the turn of the XX-XXI centuries, a current stage of 
the St. Petersburg school of journalism evolution started. 

At that time, the main trends in the world academic discourse on journalism were the growth 
of the number of highly specialized theories and empirical projects corresponding to them. There 
was also an expansion of the object-subject field by including mass-communicative phenomena 
that do not always correspond to the classical understanding of journalism as an institution and 
professional activity. For Russia, the stage of the formation of specialized journalism theories 
partially coincided with the period of renewal of the entire scientific paradigm, with the de-
ideologization and depoliticization of research both in the choice of objects of analysis and in the 
development of a methodological basis.By the beginning of the 2000s, the continuity of research 
practices made it possible to develop as autonomous theories and academic disciplines such 
specialized fields of study as sociology of journalism, political science of journalism, psychology of 
journalism, and legal foundations of journalism.The maturity of journalism social theories became 
a factor of creating the first dissertation council on specialty "Journalism" in political sciences 
(2001), in addition to traditional philological degrees. 

Last decades, some Russian experts call for a radical change in the methodological 
foundations of science and the replacement of the journalism studies with Western-type 
communicative research. The community of St. Petersburg University reacted ambiguously to this 
intention. At some point in the educational process, there was competition between the theory of 
communication and the theory of journalism, which has existed since the Soviet era.Discussions 
between "Westerners" and "traditionalists" ended with a reasonable compromise: in 2011, the 
Faculty of Journalism was transformed into the Institute "School of Journalism and Mass 
Communications", the organizational structure of which allows to combine both methodological 
trends. 

The St. Petersburg School aims at renewal models of activities not by denying previous 
experience, but through introduction of innovative ways in organizing academic life.The University 
became the first in Russia to restore the academic freedom in arranging dissertation procedures 
that existed from the 1830s until 1918; in the following decades, the awarding of academic degrees 
was under the centralized control of the federal administration. In 2013, the Ph.D. St. Petersburg 
University degree was experimentally introduced. On results of this unique experience, St. 
Petersburg and Moscow Universities obtained the right to award their own academic degrees by 
special rules (2016). On October 18, 2018, the first candidate thesis of Ph.D. St. Petersburg 
University the "Journalism" specialty was defended. 

Perspective research projecting has become an effective way to involve the Petersburg school 
in the national and international academic discourse. In particular, over the past ten years, a 
number of projects have been implemented that correspond to scholarlypriorities of the University: 
"Political journalism in modern Russia: an integrated approach" (2013-2014) – the results are 
presented in the textbook for universities "Political Journalism" (2015); "Theory of journalism in 
Russia: genesis, current state, directions of development" (2013-2018) – see the monographs 
"Journalism theoriesin Russia: origin and development" (2014) and "Journalism theory in Russia" 
(2018).The latter initiated the tradition of publishing the results of project activities in the series 
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"St. Petersburg School of Journalism and Mass Communications"(Aletheia Publisher). The series is 
regularly updated with new monographs: "Aesthetics of journalism" (2018), "Communicative 
aggressions of the XXI century" (2019), "Personality in the coordinates of media" (2020), "State 
communications in the digital public sphere of Russia" (2020), "Essays of the Petersburg school of 
journalism" (2020), "Russian journalism: the evolution of ideas and forms" (2021), "Art 
journalism: speech techniques for evaluating works of art" (2021), "Theoretical and pedagogical 
schools of journalism in Russia" (2021). 

By in-depth intellectual work, the Petersburg school of journalism continues to develop the 
academic traditions of the classical university and makes a significant contribution to the 
formation of a unique image of the national journalism studies. 

 
5. Conclusion 
The undertaken analysis shows that the national trajectories of the journalism studies differ 

and are not unified in nature. Characteristic examples of the determining impact of social 
conditions are provided by Germany, where research paradigms radically changed first following 
the Second World War, and then as a result of the unification of the two parts of the country. In 
Russia, journalism studying and teaching also depend on the national-cultural context and the 
changing social environment. This is how the school of journalism at St. Petersburg University was 
formed and operates. Initially, it gravitated towards the academic pedagogical model typical of 
Russian higher education, and follows this orientation at the present time. The methodology of 
communicative research, which has received priority development in a number of other countries, 
gets practical use, however, without excessive bias in pragmatism and empiricism. Numerous 
research and publishing projects give an adequate representation on the directions and results of 
the Petersburg school of journalism and mass communications activities.  

 
References 
70 let…, 2015 – 70 letzhurnalistskomu obrazovaniyu v Peterburge: pokoleniya, 

kotorympovezlo [70 years of journalism education in Petersburg: generations who were lucky] 
(2015). Lenizdat ru, 9.12.2015. [Electronic resource]. URL:  
https://lenizdat.ru/articles/1135099/?ysclid=l9sev73bk2428598752. [in Russian] 

Aleksandrov, Kolchinsky, 2006– Aleksandrov, D., Kolchinsky, E. (2006). Naukaikrizisy ХХ 
veka: Rossiya, Germaniyai SSHA mezhdudvumyavojnami [Science and the crises of the ХХ 
century: Russia, Germany and the USA between two wars]. Polit.ru. 6.02.2006. [Electronic 
resource]. URL: 
https://m.polit.ru/article/2006/02/06/alexandrov/?ysclid=l9izb0hy9c837671252. [in Russian] 

Barrera, 2022 – Barrera, C. (2022). The beginnings of communication schools in Spain 
within their international context. Profesional de la información. 31(1): 1-15.  

Berezhnaya, Korkonosenko, 2021 – Berezhnaya, M.A., Korkonosenko, S.G. (2021). 
Journalism schools in Russia: professional expertise experience. Voprosy teorii I praktiki 
zhurnalistiki. 10(3): 404-421. DOI: 10.17150/2308-6203.2021.10(3).404–4421. [in Russian] 

Blokhin, 2020 – Blokhin, I.N. (2020). Peterburgskaya shkola sociologi I zhurnalistiki:  
istochniki, etapy, napravleniyaissledovanij [Petersburg school of sociology of journalism: sources, 
stages, directions of research]. In: Blokhin, I.N. Khubetcova, Z.F. Marchenko, A.N. (eds.). Ocherki 
Peterburgskoj shkoly zhurnalistiki: k 70-letiyu Sergeya Grigor'evicha Korkonosenko [Essays on 
the St. Petersburg school of journalism: To the 70th anniversary of Sergei Grigorievich 
Korkonosenko]. St. Petersburg: 236-250. [in Russian] 

Die Begründung der Zeitungskunde…, 2009 – Die Begründung der Zeitungskunde als 
akademische Spezialität. Entwicklung ihrer Ideen-, Interessen- und Institutionsgestalt in Leipzig 
(2009). In: Averbeck-Lietz, S. Klein, P. Meyen, M. (Hrsg.). Historische und systematische 
Kommunikationswissenschaft. Festschrift für Arnulf Kutsch. Bremen: Lumière: 157-180. 

Fateyeva, 2019 – Fateyeva, I.A. (2019). O mezhdunarodnom priznanii otechestvennogo 
gazetovedeniya [On the international recognition of domestic newspaper science]. Izvestiya 
Ural'skogo federal'nogo universiteta. Seria 1, Problemy obrazovaniya, nauki i kul'tury. 25: 14-22. 
[in Russian] 

Göschel, 2012 – Göschel, S. (2012). Karl Bücher. In: Sächsische Biografie. Vom Institut für 
Sächsische Geschichte und Volkskunde. 5 June. [Electronic resource]. URL: 
https://saebi.isgv.de/biografie/ Karl_Bücher_(1847-1930) 

https://m.polit.ru/article/2006/02/06/alexandrov/?ysclid=l9izb0hy9c837671252


International Journal of Media and Information Literacy. 2023. 8(1) 
 

112 
 

Khubetcova, 2021 – Khubetcova, Z.F. (2021). Kommunikativnye issledovaniya v Sankt-
Peterburgskom gosudarstvennom universitete: retrospektiva nauchnogo diskursa [Communication 
research at St Petersburg University: a retrospective analysis]. Veki nformatsii. 2: 53-58.[in 
Russian] 

Koenen, 2015 – Koenen, E. (2015). Erich Everth. In: Sächsische Biografie. Vom Institut für 
Sächsische Geschichte und Volkskunde. 18 December. [Electronic resource]. URL: 
https://saebi.isgv.de/biografie/Erich_Everth_(1878-1934) 

Korkonosenko, 2021 – Korkonosenko, S.G. (2021). Disciplinarnyj status teoriizhurnalistiki 
[Disciplinary status of the journalism theory]. In: Korkonosenko, S.G. (ed.). Teoriya zhurnalistiki v 
Rossii [Journalism theory in Russia]. St. Petersburg: 11-41. [in Russian] 

Korkonosenko,2021 – Korkonosenko, S.G. (Ed.). (2021). Nauchno-pedagogicheskie shkoly 
zhurnalistiki v Rossii [Theoretical and pedagogical schools of journalism in Russia]. St. Petersburg. 
[in Russian] 

López et al., 2020 – López, F., Rodríguez-Rodríguez, J., de Lorenzo-Rodríguez, I. (2020). 
Periodística como disciplina universitaria en España: una propuesta. Palabra Clave. 23(3): 1-39. 

McQuail, 2009 – McQuail, D. (2009). Diversity and convergence in communication science: 
The idea of ‘national schools’ in the European Area. In: Carpentier, N., Pruulmann-Vengerfeldt, P., 
Kilbornet R. et al. (eds.). Communicative approaches to politics and ethics in Europe: the 
intellectual work of the 2009 ECREA European Media and Communication Doctoral Summer 
School. Tartu: Tartu University Press: 281-292. 

Meyen, 2012 – Meyen, M. (2012). International Communication Association fellows: A 
collective biography. International Journal of Communication. 6: 2378-2396. 

Meyen, 2018a – Meyen, M. (2018). Kaarle Nordenstreng: Promoting democracy and 
equality. In: Meyen, M., Wiedemann, T. (Hrsg.). Biografisches Lexikon der 
Kommunikationswissenschaft. Köln: Herbert von Halem. [Electronic resource]. URL: 
http://blexkom.halemverlag.de/iamcr-nordenstreng/. 

Meyen, 2018b – Meyen, M. (2018). Yassen Zassoursky: I tried to stop the cold war mentality. 
In: Meyen, M., Wiedemann, T. (Hrsg.). Biografisches Lexikon der Kommunikationswissenschaft. 
Köln: Herbert von Halem. [Electronic resource]. URL: http://blexkom.halemverlag.de/iamcr-
zassoursky/. 

Meyen, Wiedemann, 2017 – Meyen, M., Wiedemann,T. (2017). Journalism professors in the 
German Democratic Republic: collective biography. International Journal of Communication. 11: 
1839-1856.  

Nixson, 1982 – Nixson, R. (1982). Historia de las Escuelas de Periodismo. Chasqui. Revista 
Latinoamericana de Comunicación. 2: 14-19.  

Schemmert, Siemens, 2013 – Schemmert, C., Siemens, D. (2013). Die Leipziger 
Journalistenausbildung in der Ära Ulbricht. Vierteljahrshefte für Zeitgeschichte. 61(2): 201-238.  

Tulupov, 2020 – Tulupov, V.V. (2020). Nauchno-obrazovatel'naya shkola zhurnalistiki VGU 
[VSU theoretical and educational school of journalism]. Vestnik Voronezhskogo gosudarstvennogo 
universiteta. Seria: problem vysshego obrazovaniya. 4: 98-101. [in Russian] 

Zhirkov, 2006 – Zhirkov, G.V. (2006). Peterburgskaya shkola podgotovki zhurnalistov: tri 
modeli vypusknika [Petersburg school of journalists training: three graduate models]. In: 60 let 
zhurnalistskomu obrazovaniyu v Rossii. 1946-2006. Leningrad – Sankt-Peterburg, fakul'tet 
zhurnalistiki SPbGU [60 years of journalism education in Russia. 1946-2006. Leningrad – St. 
Petersburg, Journalism Faculty of SPbU]. St. Petersburg: 10-40. [in Russian] 

 
 
 
 
 
 
 
 
 
 
 
 

https://saebi.isgv.de/biografie/Erich_Everth_(1878-1934)

	Introduction
	Materials and methods
	Consumer satisfaction
	Cognitive
	Conformity of expectations
	Balance theory
	Product Attributes
	Affective
	Perception
	Usability
	E-Reader
	Discussion
	Perception
	Backlight
	Configuration and grip comfort
	Visual aesthetic
	Olfactory sensation
	The Feelings when reading
	Usability
	Feature
	Navigation
	Responsiveness
	Performance and benefits
	E-Reader user satisfaction
	Results
	Conclusion
	Motivating Factors of User Intention toward Social Television Use:
	Conceptual Model Development
	a University of Maiduguri, Nigeria
	b Bayero University, Kano, Nigeria
	c TNU – Thai Nguyen University of Science, Vietnam
	Abstract
	Despite social TV is still a new research concept, modest advances have been made though mostly in Western contexts with little attention being given to motivating factors of multiscreen social TV system use intentions. This article aims to close this...
	Keywords: multiscreen TV, smart devices, social media, social TV, television, behavioural intention, attitude, motivating factors, conceptual model.
	1. Introduction
	We are in 21st century – the information and communication technology age – that is characterised with ease in interactive communication. Due to the advancements in mobile and screen technologies, multiscreen video consumption has gained increasing po...
	As Nielsen Research (Nielsen Research, 2019, 2018a,b,c, 2013), and T.T.C. Lin and Y. Chiang (Lin, Chiang, 2017) noted, while watching videos, many multitasking viewers utilise dual screens to engage in social media activities or search for information...
	The social characteristics of social TV play an important role to adoption intention as they positively influence user attitudes (Jago et al., 2011; Shin, 2013). Scholarly studies in social TV systems use are scarce especially in the Nigerian context....
	Social TV use studies that are related to the evaluation of user experiences are complex because multiple technological components are involved in the system (Bernhaupt, Pirker, 2013); thus, a critical review and conceptual model can help simplify it ...
	Literature Review – Previous Research in Social TV: Social TV refers to the convergence of TV and social media (Shin, 2013). An increasing number of global users are utilising separate devices to engage in social media activities while watching videos...
	M. Ko et al. (Ko et al., 2016) identified the key motives inspiring social TV viewing, including sharing feelings/thoughts, sharing information, entertainment, and sense of community. The early effort of social TV studies concentrated on the investiga...
	Social factors (shared usage and co-experience) are key factors affecting interactive TV users’ perceived value of using such systems (Bernhaupt, Pirker, 2013). According to D. Geerts et al. (Geerts et al., 2008), modality and social presence are the ...
	After the use of social media like Facebook and Twitter became prevalent, research interests have shifted to identify key factors to develop user-friendly interfaces and design in integrated social TV systems in order to facilitate social interactions...
	The Concepts of Sociability and Social Presence: Sociability and social presence are found as crucial factors affecting users’ attitudes and intention to use social TV (Han, Lee, 2014; Khoshrouzadeh, 2018; Kramer et al., 2015; Shin, 2013). Sociability...
	Y. Hwang and J.S. Lim (Hwang, Lim, 2015) found a positive relationship between users’ perceived social presence of social TV and commitment. According to T.T.C. Lin et al. (Lin et al., 2016a, b), perceived sociability and social presence of social TV ...
	The Concept of Multi-Modality: Interactive TV viewers chatted for social and hedonic purposes (fun and entertainment, followed by commenting, answering/questioning, and emotional responses) (Bernhaupt, Pirker, 2013). Many social TV studies emphasises ...
	User Video Consumption Patterns: Watching videos via multiple screen devices has become a global trend due to technological advancements in screen technologies, network quality, system interoperability, and cloud content. In addition to interoperable ...
	Many consumers used one screen to watch videos and another to seek related information or interact with other viewers; yet dual screening can be utilised for irrelevant tasks that diverted users’ attention away from videos, especially during commercia...
	Understanding users’ multiscreen preferences and usage patterns are important for developing popular social TV or multi-screen content and services. Six kinds of multiscreen usage patterns are identified, including “mirroring, shifting, complementary,...
	User-Enabled Video Content Creation: Creating user-generated videos represents the participatory culture in the digital convergent media age. The user-generated videos sites facilitate the asynchronous and active viewing of unlimited videos with self-...
	The findings of a study conducted in a Singaporean context by T.T.C. Lin (Lin, 2018) showed a high adoption rate of multiscreen behaviours among young participants. It revealed that most multiscreen participants frequently use shifting and complementa...
	2. Materials and methods
	Desktop reviews of existing and past literature were adopted as method of data collection. All secondary data were obtained through careful selection of relevant materials (journal articles and books/book chapters) from globally famous online database...
	3. Discussion
	To design the conceptual model, the critical motivating factors driving the intention to use multiscreen social TV platforms must be identified (derived). To achieve this, critical reviews of literature were performed, and six factors were derived (id...
	Usability: This refers to user-friendliness and the ease associated with the use of the system, including the ease associated with sharing feelings/thoughts, sharing information, entertainment, and sense of community. This variable was derived from th...
	Sociability: This refers to the characteristics of an online community system that support members’ social interaction for the attainment of community shared purposes. This variable was derived from the reviewed literature (e.g., Colaco et al., 2011; ...
	Social presence: This refers to the feelings of joint involvement in communicative interactions. This variable was derived from the reviewed literature (e.g., Brown-Devlin et al., 2021; Colaco et al., 2011; Coppens et al., 2004; Hassoun, 2014; Hutchin...
	Multi-modality: This refers to users’ ability to respond to interactions via multiple communication modes. This variable was derived from the reviewed literature (e.g., texting, audio, and video chats) during viewing videos (Brown-Devlin et al., 2021;...
	User-generated content. This refers to the function and/features of multiscreen social TV system that provides the user with the ability to create, share and reshare video content with friends and other netizens. This variable was derived from the rev...
	Hedonic Motivation, or hedonism: This refers to the experience of fun and entertainment while using the system. This variable was derived from the reviewed literature (e.g., Bernhaupt, Pirker, 2013; Colaco et al., 2011; Coppens et al., 2004; Lin, 2018...
	Attitude (e.g., Bandura, 2002; Han, Lee, 2014; Kramer et al., 2015; Lin, 2018; Shin, 2013) and intention (behavioural intention) (e.g., Bandura, 2002; Khoshrouzadeh, 2018; Han, Lee, 2014; Kramer et al., 2015; Lin, 2018; Shin, 2013) toward the use of m...
	Furthermore, despite literature on multiscreen social TV system use in Nigerian context is scarce, eight important variables have been identified as playing various roles (six constructs as independent variables, one mediating variable, and one depend...
	4. Results
	The Derived Conceptual Model: From the foregoing review of literature, the following six motivating factors of attitude and intention (behavioural intention) toward the use of multiscreen social TV were derived and then modelled (see Fig. 1) as a conc...
	The following hypothetical prepositions were derived to guide toward the development of the conceptual model.
	Moderated by attitude, usability affordance of multiscreen social TV platforms predicts use intention.
	Moderated by attitude, sociability affordance of multiscreen social TV platforms predicts use intention.
	Moderated by attitude, social-presence affordance of multiscreen social TV platforms predicts use intention.
	Moderated by attitude, multi-modality affordance of multiscreen social TV platforms predicts use intention.
	Moderated by attitude, user-generated video content affordance of multiscreen social TV platforms predicts use intention.
	Moderated by attitude, hedonism affordance of multiscreen social TV platforms predicts use intention.
	Fig. 1. The conceptual model derived from reviews of existing and past literature
	5. Conclusion
	This review research has yielded an eight-factor conceptual model designed on a three-dimension theoretical structure. With the scarcity of the literature on multiscreen social TV system use intention, eight important variables have been identified as...
	Social interactivity in an online community gives users the feelings of ease and comfort in order to engage in interpersonal communication in the technology-enabled space. Past studies found that using social media while watching TV could enhance view...
	This article provides multiscreen social TV consumer insights for TV industry players and researchers. Arguably, users’ foremost priority of social TV is instant, seamless video viewing experiences across screens, despite of mobility and disruption. A...
	Finally, the review sheds light about user preferences in multiscreen patterns and social features that will help improve the user-centric design of multiscreen social TV systems for stakeholders in the social television industry. Future research can ...
	References
	Abreu et al., 2002 – Abreu, J., Almeida, P., Branco, V. (2002). 2BeOn – Interactive television supporting interpersonal communication. In: Jorge, J., Correla, N., Jones, H., Kamegai, M.B. (eds.), Multimedia 2001: Eurographics. Vienna, Austria: Springe...
	Abreu et al., 2016 – Abreu, J., Almeida, P., Silva, T. (2016). A UX evaluation approach for second-screen applications. In Perales, F., Abasolo, M., Biblioni, T. (eds.), CCIS, series: Communications in computer and information science. 605. Cham, Swit...
	Abreu et al., 2017 – Abreu, J., Nogueira, J., Becker, V., Cardoso, B.​​ (2017). Survey of catch-up TV and other time-shift services: A comprehensive analysis and taxonomy of linear and nonlinear television. ​Telecommunication Systems. 64​(1): 57-74. h...
	Adeleke, 2020 – Adeleke, R. (2020). Digital divide in Nigeria: The role of regional differentials. African Journal of Science, Technology, Innovation and Development. 13(3): 333-346. https://doi.org/10.1080/20421338.2020.1748335
	Ajzen, Fishbein, 2000 – Ajzen, I., Fishbein, M. (2000). Attitudes and the attitude-behaviour relation: Reasoned and automatic processes. European Review of Social Psychology. 11(1): 1-33. https://doi.org/10.1080/14792779943000116
	Akpoja, 2021 – Akpoja, K. (2021). Complexity thinking and broadband internet penetration in Lagos, Nigeria. PhD. Dis. College of Management and Technology, Walden University, USA: ProQuest LLC.
	Bagozzi, 2007 – Bagozzi, R.P. (2007). The legacy of the technology acceptance model and a proposal for a paradigm shift. Journal of the Association for Information Systems. 8(4): 244-254.
	Baillie et al., 2007 – Baillie, L., Frohlich, P., Schatz, R. (2007). Exploring social TV. Proceedings of the 29th International Conference on Information Technology Interfaces (ITI). IEEE: 215-220.
	Bandura, 2002 – Bandura, A. (2002). Social cognitive theory of mass communication. In: Bryant, J., Oliver, M.B. (eds.), Media effects: Advances in theory and research. New York, NY: Routledge: 94-124.
	Bautista et al., 2016 – Bautista, J.R., Lin, T.T., Theng, Y.L. (2016). How and why users use social TV systems? A systematic review of user studies. 2016 49th Hawaii International Conference on System Sciences (HICSS). IEEE: 3868-3877. https://doi.org...
	Bernhaupt, Pirker, 2013 – Bernhaupt, R., Pirker, M. (2013). Evaluating user experience for interactive television: Towards the development of a domain-specific user experience questionnaire. IFIP Conference on human-computer interaction. Berlin, Heide...
	Brown, 2014 – Brown, M. (2014). AdReaction 2014: Marketing in a multiscreen world. Global Report, 2014.
	Brown, 2015 – Brown, M. (2015). Digital and media prediction. [Electronic resource]. URL: https://www.millwardbrown.com/DigitalPredictions/2015/download/Millward-Brown_2015-Digital-and-Media-Predictions.pdf
	Brown-Devlin et al., 2021 – Brown-Devlin, N., Devlin, M.B., Billings, A.C., Brown, K.A. (2021). Five rings, five screens? A global examination of social TV influence on social presence and social identification during the 2018 winter Olympic games. Co...
	Cesar, Geerts, 2011 January – Cesar, P., Geerts, D. (2011). Past, present, and future of social TV: A categorisation. 2011 IEEE consumer communications and networking conference (CCNC). IEEE: 347-351.
	Cha et al., 2009 – Cha, M., Kwak, H., Rodriguez, P., Ahn, Y., Moon, S. (2009). Analysing the video popularity characteristics of large-scale user generated content systems. IEEE/ACM Transactions on Networking. 15(5): 1357-1370.
	Chuang et al., 2016 – Chuang, L-M., Liu, C-C., Kao, H-K. (2016). The adoption of fintech service: TAM perspective. International Journal of Management and Administrative Sciences (IJMAS). 3(7): 1-15.
	Colaco et al., 2011 – Colaco, A., Kim, I., Schmandt, C. (2011). Balk talk: An auditory environment for sociable television viewing. The 3rd IEEE International Workshop on Social TV – The Next Wave: 353-356. [Electronic resource]. URL: http://ieeexplor...
	Coppens et al., 2004 – Coppens, T., Trappeniers, L., Godon, M. (2004). AmigoTV: Towards a social TV experience. European Conference on Interactive TV. [Electronic resource]. URL: http://homepages.abdn.ac.uk/j.masthoff/pages/ EuroITV04/S04.pdf
	Davidovitz, 2010 – Davidovitz, G. (2010). iPad lesson: Creating a new show across all devices. 2011 digital media Asia conference, November, 24-26, Singapore.
	Davis, 1986 – Davis, F.D. (1986). A technology acceptance model for empirically testing new end-user information system: Theory and results. Ph.D. Dis. Sloan School of Management, Massachusetts Institute of Technology, Cambridge, MA., USA.
	De Meulenaere et al., 2015 – De Meulenaere, J.D., Bleumers, L., Van den Broeck, W. (2015). An audience perspective on the second screen phenomenon. The Journal of Media Innovations. 2: 6-22. https://doi.org/10.5617/jmi.v2i2.909
	Elebeke, 2020 – Elebeke, E. (2020). “We amended broadcasting code to protect local industry – NBC”. Vanguard newspaper. 15.06.2020. [Electronic resource]. URL: https://www.vanguardngr.com/2020/06/we-amended-broadcasting-code-to-protect-local-industry-...
	Emwinromwankhoe, 2020 – Emwinromwankhoe, O. (2020). Media convergence and broadcasting practice in Nigeria: Three broadcast stations in focus. Covenant Journal of Communication. 7(1): 26-52.
	Ericsson Consumerlab, 2017 – Ericsson Consumerlab (2017). An Ericsson consumer and industry insight report: TV and media 2014: TV and Media 2017: A consumer-driven future of media. [Electronic resource]. URL: https://www.ericsson.com/assets/local/netw...
	Ezeh et al., 2012 – Ezeh, G.N., Ndukwu, C., Ezema, L.S. (2012). Deployment of internet protocol television (IPTV): How ready is Nigeria? Academic Research International. 3(2): 93-102.
	Fishbein, Ajzen, 1985 – Fishbein, M., Ajzen, I. (1985). Belief, attitudes, intention and behaviour: An introduction to theory and research. Reading MA, UK: Addision-Wasely.
	Forenbacher et al., 2019 – Forenbacher, I., Husnjak, S., Cvitić, I., Jovović, I. (2019). Determinants of mobile phone ownership in Nigeria. Telecommunications Policy. 43(7): 101812, https://doi.org/10.1016/j.telpol.2019.03.001
	Forrester, 2014 – Forrester (2014). User-generated content’s impact on brand building. [Electronic resource]. URL: http://media2.bazaarvoice.com/documents/Bazaarvoice+-+Forrester+study+-+User-generated+content’s+impact+on+brand+building.pdf
	Geerts et al., 2008 – Geerts, D., Cesar, P., Bulterman, D. (2008). The implications of program genres for the design of social television systems. ACM Proceedings: The 1st International Conference on Designing Interactive User Experiences for TV and V...
	Google, 2012 – Google (2012). The new multi-screen world: Understanding cross-platform consumer. [Electronic resource]. URL: https://www.thinkwithgoo gle.com/research-studies/the-new-multi-screen-world-study.html
	Google, 2019 – Google (2019). Shutting down Google+ for consumer (personal) accounts on April 2, 2019. Google Help Centre online. [Electronic resource]. URL: https://support.google.com/googlecurrents/answer/9195133?hl=en
	Gross et al., 2008 – Gross, T., Fetter, M., Paul-Stueve, T. (2008). Toward advanced social TV in a cooperative media space. International Journal of Human-Computer Interaction. 24(2): 155-173. https://doi.org/10.1080/10447310701821491
	Guo, 2019 – Guo, M. (2019). Social television viewing with second screen platforms: Antecedents and consequences. Media and Communication. 7(1): 139-152. https://doi.org/10.17645/mac.v7i1.1745
	Guo, Chan-Olmsted, 2015 – Guo, M., Chan-Olmsted, S.M. (2015). Predictor of social television viewing: How perceived program, media, and audience characteristics affect social engagement with television programming. Journal of Broadcasting & Electronic...
	GWI, 2021 – GWI (2021). Report: Consumer trends in 2021. Global Web Index. [Electronic resource]. URL: https://www.gwi.com/reports/trends-2021-download
	Han, Lee, 2014 – Han, E., Lee, S.W. (2014). Motivations for the complementary use of text-based media during linear TV viewing: An exploratory study. Computers in Human Behaviuor. 32: 235-243. https://doi.org/10.1016/j. chb.2013.12.015
	Hasebrink et al., 2015 – Hasebrink, U., Jensen, K.B., Bulck, H.V.D., Holig, S., Maeseele, P. (2015). Changing patterns of media use across cultures: A challenge for longitudinal research. International Journal of Communication. 9: 435-457.
	Hassoun, 2014 – Hassoun, D. (2014). Tracing attentions: Toward an analysis of simultaneous media use. Television & New Media. 15(4): 271-288. https://doi.org/10.1177/1527476412468621
	Hritzuk, Jones, 2014 – Hritzuk, N., Jones, K. (2014). Multiscreen marketing: The seven things you need to know to reach your consumers across TVs, computers, tablets, and mobile phones. Hobojen, USA: John Wiley & Sons.
	Hutchins, 2011 – Hutchins, B. (2011). The acceleration of media sports culture. Information, Communication & Society. 14(2): 237-257. https://doi.org/10.1080/1369118X.2010.508534
	Hwang, Lim, 2015 – Hwang, Y., Lim, J.S. (2015). The impact of engagement motives for social TV on social presence and sports channel commitment. Telematics and Informatics. 32(4): 755-765. https://doi.org/10.1016/j.tele.2015.03.006
	Jago et al., 2011 – Jago, R., Sebire, S. J., Gorely, T., Cillero, I.H., Biddle, S.J. (2011). "I'm on it 24/7 at the moment": A qualitative examination of multi-screen viewing behaviours among UK 10-11 year olds. International Journal of Behavioural Nu...
	Khoshrouzadeh, 2018 – Khoshrouzadeh, J. (2018). UTAUT factors influencing intention to use social TV among university students. Ph.D. Dis. Faculty of Modern Languages and Communication, Universiti Putra Malaysia.
	Kim et al., 2018 – Kim, J., Song, H., Lee, S. (2018). Extrovert and lonely individuals’ social TV viewing experiences: A mediating and moderating role of social presence. Mass Communication and Society. 21(1): 50-70. https://doi.org/10.1080/15205436.2...
	Kim et al., 2019a – Kim, J., Merrill Jr, K., Yang, H. (2019a). Why we make the choices we do: Social TV viewing experiences and the mediating role of social presence. Telematics and Informatics. 45: 101281. https://doi.org/10.1016/j.tele.2019.101281
	Kim et al., 2019b – Kim, J., Yang, H., Kim, J. (2019b). Being social during the big dance: Social presence and social TV viewing for March Madness in public and private platforms. The Social Science Journal. 58: 224-236. https://doi.org/10.1016/j.sosc...
	Kim et al., 2020 – Kim, J., Merrill Jr., K, Collins, C. (2020). Touchdown together: Social TV viewing and social presence in a physical co-viewing context. The Social Science Journal. xx: 1-15. https://doi.org/10.1080/03623319.2020.1833149
	Kim et al., 2021 – Kim, J., Merrill Jr., K., Collins, C., Yang, H. (2021). Social TV viewing during the COVID-19 lockdown: The mediating role of social presence. Technology in Society. 67: 101733. https://doi.org/10.1016/j.techsoc.2021.101733
	Kim, Merrill, 2021 – Kim, J., Merrill, Jr, K. (2021). Dynamic roles of social presence and individual differences in social TV platforms. Convergence. 28(1): 291-305. https://doi.org/10.1177/13548565211057515
	Ko et al., 2016 – Ko, M., Choi, S., Lee, J., Lee, U., Segev, A. (2016). Understanding mass interactions in online sports viewing: Chatting motives and usage patterns. ACM Transactions on Computer-Human Interaction. 23(1): Article 6.
	Kramer et al., 2015 – Kramer, N.C., Winter, S., Benninghoff, B., Gallus, C. (2015). How “social” is social TV? The influence of social motives and expected outcomes on the usage of Social TV applications. Computers in Human Behaviuor. 51: 255-262. htt...
	Lim et al., 2015 – Lim, J.S., Hwang, Y., Kim, S., Biocca, F.A. (2015). How social media engagement leads to sports channel loyalty: Mediating roles of social presence and channel commitment. Computers in Human Behaviour. 46: 158-167. https://doi.org/1...
	Lin et al., 2016a – Lin, T.T.C., Chiang, Y., Bautista, J.R., Teo, W. (2016a). Understanding multiscreen video consumption: Examining viewers’ media multitasking motivations, polychronic tendency and media repertoire. 2016 International Telecommunicati...
	Lin et al., 2016b – Lin, T.T.C., Chiang, Y., Liew, K.K., Theng, Y.L., Bautista, J.R., Teo, W. (2016). How sociability and social presence influence viewers’ bridging social capital and programme loyalty. 2016 Broadcast & Education Association. Les Veg...
	Lin, 2013 – Lin, T.T.C. (2013). Convergence and regulation of multi-screen television: The Singapore experience. Telecommunications Policy. 37: 673-685. https://doi.org/10.1016/j.telpol.2013.04.011
	Lin, 2018 – Lin, T.T.C. (2018). Multiscreen social tv system: a mixed method understanding of users’ attitudes and adoption intention. International Journal of Human-Computer Interaction. 143: 6115. https://doi.org/10.1080/10447318.2018.1436115
	Lin, Chiang, 2017 – Lin, T.T.C., Chiang, Y. (2017). Dual screening use: Examining social predictors and impact on online and offline political participation among Taiwanese internet users. Journal of Broadcasting & Electronic Media. 61(2): 240-263. ht...
	Lin, Oranop, 2016 – Lin, T.T.C., Oranop, A.C. (2016). Responding to media convergence: Regulating multiscreen television services in Thailand. Telematics and Informatics. 33(2): 722-732.
	Maguire, Delahunt, 2017 – Maguire, M., Delahunt, B. (2017). Doing a thematic analysis: A practical, step-by-step guide for learning and teaching scholars. All Ireland Journal of Higher Education. 9(3): 3351-33514. http://ojs.aishe.org/index.php/aishe-...
	Maloney-Krichmar, Preece, 2005 – Maloney-Krichmar, D., Preece, J. (2005). A multilevel analysis of sociability, usability, and community dynamics in an online health community. Transaction on Computer Human Interaction. 12(2): 201-232. https://doi.org...
	McCreery et al., 2021 – McCreery, S., Britt, B.C., Hayes, J. (2021). Social TV and the WWE: Exploring the fan-to-brand relationship in a highly engaged, live-viewing, interactive online space. Convergence. xx: 13548565211017382. https://doi.org/10.117...
	Metcalf et al., 2008 – Metcalf, C., Harboe, G., Tullio, J., Massey, N., Romano, G., Huang, E.M., Bentley, F. (2008). Examining presence and lightweight messaging in a social television experience. ACM Transactions on Multimedia Computing, Communicatio...
	Microsoft Advertising, 2013 – Microsoft Advertising (2013). Cross screen engagement: Multi-screen pathways reveal new opportunities for marketers to reach and engage consumers. [Electronic resource]. URL: https://advertising.microsoft.com/en/wwdocs/us...
	Morris et al., 2002 – Morris, J.D., Woo, C., Geason, J.A., Kim, J. (2002). The power of affect: Predicting intention. Journal of Advertising Research. 42(3): 7-18.
	Nagy, Midha, 2014 – Nagy, J., Midha, A. (2014). The value of earned audiences: How social interactions amplify TV impact: what programmers and advertisers can gain from earned social impressions. Journal of Advertising Research. xx: 448-453. https://d...
	Nathan et al., 2008 – Nathan, M., Harrison, C., Yarosh, S., Terveen, L., Stead, L., Amento, B. (2008). CollaboraTV: Making television viewing social again. ACM Proceedings: The 1st International Conference on Designing Interactive User Experiences for...
	Nee, Barker, 2019 – Nee, R., Barker, V. (2019). Co-viewing virtually: Social outcomes of second screening with televised and streamed content. Television & New Media. 21(7): 712-729. https://doi.org/10.1177/1527476419853450
	Nielsen Research, 2013 – Nielsen Research (2013). Action figures: How second screens are transforming TV viewing. [Electronic resource]. URL: http://www.nielsen.com/us/en/insights/news/2013/action-figures–how–second–screens–are–transforming–tv–viewing...
	Nielsen Research, 2015 – Nielsen Research (2015). New Zealand multi-screen report. [Electronic resource]. URL: http:// www.nielsen.com/content/dam/nielsenglobal/nz/docs/reports/2015/nz–multi–screen–report–2015.pdf
	Nielsen Research, 2018a – Nielsen Research (2018). Juggling act: Audiences have more media at their disposal and are using them simultaneously. [Electronic resource]. URL: https://www.nielsen.com/us/en/insights/article/2018/juggling-act-audiences-have...
	Nielsen Research, 2018b – Nielsen Research (2018). Nielsen social content ratings: Weeks ending December 16 and December 23. Nielsen weekly top 10 Social TV ratings. [Electronic resource]. URL: https://www.nielsensocial.com/socialcontentratings/weekly/
	Nielsen Research, 2018c – Nielsen Research (2018). Super Bowl LII draws 103.4 million TV viewers, 170.7 million social media interactions. [Electronic resource]. URL: http://www.nielsen.com/us/en/insights/news/2018/super-bowl-lii-draws-103-4-million-t...
	Nielsen Research, 2019 – Nielsen Research (2019). Tops of 2019: Social TV. [Electronic resource]. URL: https://www.nielsen.com/us/en/insights/article/2019/tops-of-2019-social-tv/
	Ojomo, Olomojobi, 2021 – Ojomo, O.W. Olomojobi, O.T. (2021). Viewing the game textually: Online consumption of live text commentary as alternate spectatorship among Nigerian football fans. Communications and Sports. 9(3): 496-521. https://doi.org/10.1...
	Oturu, Takuro, 2020 – Oturu, D. Takuro, K. (2020 June). Regulating Nigerian content on broadcasting platforms: An examination of the amendments to the 6th edition of the Nigeria broadcasting code. Article series. Aelex, Lagos, Nigeria. [Electronic res...
	Peterson, 2017 – Peterson, B.L. (2017). Thematic analysis/interpretive thematic analysis. The international encyclopedia of communication research methods. John Wiley & Sons: 1-9. https://doi.org/10.1002/9781118901731.iecrm0249
	Phalen, Ducey, 2012 – Phalen, P.F., Ducey, R.V. (2012). Audience behaviour in the multiscreen “video-verse”. International Journal on Media Management. 14(2): 141-156. https://doi.org/10.1080/14241277.2012.657811
	Prieto et al., 2015 – Prieto, J.S.C., Migueláñez, S.O., García-Peñalvo, F.J. (2015). Behavioural intention of use of mobile technologies among pre-service teachers: Implementation of a technology adoption model based on TAM with constructs of compatib...
	Pynta et al., 2014 – Pynta, P., Seixas, S. A. S., Nield, G.E., Hier, J., Millward., E., Silberstein, R.B. (2014, March). The power of social television: Can social media build viewer engagement? A new approach to brain imaging of viewer immersion. Jou...
	Schatz et al., 2010 – Schatz, R., Bailie, L., Frohlich, P., Egger, S., Grechenig, T. (2010). “What are you viewing?” Exploring the pervasive social TV. In: Marcus, A., Roibas, A.C., R. Sala, R. (eds.), Mobile TV: Customising content and experience. Lo...
	Shin, 2013 – Shin, D.H. (2013). Defining sociability and social presence in social TV. Computers in Human Behaviour. 29(3): 939-947. https://doi.org/10.1016/j.chb.2012.07.006
	Shin, Kim, 2015 – Shin, D.H., Kim, J. (2015). Social viewing behaviour in social TV: Proposing a new concept of socio-usability. Online Information Review. 39(3): 416-434. https://doi.org/10.1108/OIR-12-2014-0299
	Short et al., 1976 – Short, J., Williams, E., Christie, B. (1976). The social psychology of telecommunications. London, UK: John Wiley & Sons.
	Song et al., 2019 – Song, H., Kim, J., Choi, Y. (2019). The role of social presence in social TV viewing. Journal of Digital Contents Society. 20: 1543-1552. https://doi.org/10.9728/dcs.2019.20.8.1543
	Southgate, 2017 – Southgate, D. (2017). The emergence of generation Z and its impact in advertising: Long-term implications for media planning and creative development. Journal of Advertising Research. 57(2): 227-235. https://doi.org/10.2501/JAR-2017-08
	Steiner, Xu, 2018 – Steiner, E., Xu, K. (2018). Binge-watching motivates change: Uses and gratifications of streaming video viewers challenge traditional TV research. Convergence: The International Journal of Research into New Media Technologies.  htt...
	Stoll, 2011 – Stoll, C. (2011). Multiscreen patterns: Precious, strategic design and visual language. [Electronic resource]. URL: https://previous.precious-forever.com/2011/05/26/patterns-for-multiscreen-strategies/
	Theng et al., 2010 – Theng, Y.L., Teo, P.F., & Truc, P.H. (2010). Investigating sociability and affective responses of elderly users through digitally-mediated exercises: A case of the nintendo wii. In: Forbrig, P., Paternó, F., Pejtersen, A.M. (eds.)...
	Uzuegbunam, 2019 – Uzuegbunam, C.E. (2019). The digital lifeworlds of young Nigerians – Exploring rural and urban teens’ practices with, and negotiation of, digital technology, (doctoral thesis), Faculty of Humanities, Centre for Film and Media Studie...
	Venkatesh et al., 2003 – Venkatesh, V., Morris, M.G., Davis, G.B., Davis, F.D. (2003). User acceptance of information technology: Toward a unified view. MIS Quarterly. 27(3): 425-478. https://doi.org/10.2307/30036540
	Venkatesh et al., 2012 – Venkatesh, V., Thong, J.Y., Xu, X. (2012). Consumer acceptance and use of information technology: extending the unified theory of acceptance and use of technology. MIS Quarterly. 6(2): 157-178. https://doi.org/10.2307/41410412
	Viswanathan et al., 2018 – Viswanathan, V., Malthouse, E.C., Maslowska, E., Hoornaert, S., Van den Poel, D. (2018). Dynamics between social media engagement, firm-generated content, and live and time-shifted TV viewing. Journal of Service Management. ...
	Wadley et al., 2005 – Wadley, G., Gibbs, M.R., Benda, P. (2005). Towards a framework for designing speech-based player interaction in multiplayer online games. Proceedings of the second Australasian conference on Interactive entertainment. Sydney, Aus...
	Winter et al., 2018 – Winter, S., Krämer, N.C., Benninghoff, B., Gallus, C. (2018). Shared entertainment, shared opinions: The influence of social TV comments on the evaluation of talent shows. Journal of Broadcasting & Electronic Media. 62(1): 21-37....
	Xu, Tayyab, 2021 – Xu, X-X., Tayyab, S.M.U. (2021). How the intensity of the immersive experience impels the extent of Social Streaming App dependency? An empirical assessment with mediation and moderation effects. Telematics and Informatics. 63: 1016...
	Zhang et al., 2014 – Zhang, H., Jin, Y., Zhang, W., Wen, Y. (2014). Enhancing user experience for multi-screen social TV streaming over wireless net- works. [Electronic resource]. URL: https://arxiv.org/abs/1404.3018
	Zwaaneveld, 2009 – Zwaaneveld, J. (2009). Comparing social TV approaches: A look into enjoyment, presence and awareness. Student Conference on IT. 11: 29. [Electronic resource]. URL: https://referaat.cs.utwente.nl/conference/11/paper/6981/zwaaneveld-r...
	Abstract
	Introduction
	Materials and methods
	Conclusion
	Prikaz…, 2017a – Prikaz Ministerstva obrazovaniya i nauki RF ot 8 iyunya 2017 g. №516 “Ob utverzhdenii federal'nogo gosudarstvennogo obrazovatel'nogo standarta vysshego obrazovaniya - bakalavriat po napravleniyu podgotovki 43.03.02 Turizm” [Order of t...
	Prikaz…, 2017b – Prikaz Ministerstva obrazovaniya i nauki RF ot 8 iyunya 2017 g. №515 “Ob utverzhdenii federal'nogo gosudarstvennogo obrazovatel'nogo standarta vysshego obrazovaniya - bakalavriat po napravleniyu podgotovki 43.03.03 Gostinichnoe delo” ...
	Prikaz…, 2017c – Prikaz Ministerstva obrazovaniya i nauki RF ot 8 iyunya 2017 g. №514 “Ob utverzhdenii federal'nogo gosudarstvennogo obrazovatel'nogo standarta vysshego obrazovaniya - bakalavriat po napravleniyu podgotovki 43.03.01 Servis” [Order of t...
	In the Mexican context, the agreement to suspend classes throughout the national territory was published in the Official Gazette of the Federation This agreement states:
	Starting next Tuesday, March 24, all teaching and administrative staff of public schools, at all levels of education, will participate in "preventive voluntary isolation, in their homes", as part of the provisions to prevent the spread of Covid-19, re...
	Thus, students were forced to learn from home, working with educational programs developed from computer platforms to work in distance education, with students focusing on solving learning tasks. In this scheme, the teacher answers questions, analyzes...
	Even before the pandemic, in 2019, scholars were highlighting the importance of establishing strategies for parental involvement in academic institutions with the goal of having both contribute to children’s educational process (Đurišić, Bunijevac, 20...
	Aldahdouh et. al., 2020 – Aldahdouh, T., Nokelainen, P., Korhonen, V. (2020). Technology and Social Media Usage in Higher Education: The Influence of Individual Innovativeness. SAGE Open. 10(1): 1-20. DOI: 10.1177/2158244019899441
	Cho et. al., 2022 – Cho, H., Cannon, J., Li, W. (2022). Social media literacy: A conceptual framework. OnlineFirst. [Electronic resource]. URL: https://journals.sagepub.com/doi/full/10.1177/14614448211068530
	Enke, 2019 – Enke, N. (2019). Social Media Influencers in Strategic Communication: A Conceptual Framework for Strategic Social Media Influencer Communication. International Journal of Strategic Communication. 13.(4): 261-277.  https://doi.org/10.1080/...
	Giannikas, 2020 – Giannikas, C. (2020). Facebook in tertiary education: The impact of social media in e-Learning. Journal of University Teaching & Learning Practice. 17(1): 1-15.
	Global…, 2023a – Global Flow of Tertiary-Level Students. UNESCO. (2023). [Electronic resource]. URL: https://uis.unesco.org/en/uis-student-flow.
	Guckian et al., 2021 – Guckian, J., Utukuri, M., Asif, A. (2021). Social Media in Undergraduate Medical Education: A Systematic Review. Medical Education in Review. 55(11): 1227-1241. https://doi.org/10.1111/medu.14567
	Hamadeh et al., 2020 – Hamadeh, W., Bahous, R., Diab, R. (2020). Using Social Media to Enhance Second Language Learning. Computer-Assisted Language Learning Electronic Journal. 21(2): 132-149.
	Myna, 2021 – Myna, Zh.V. (2021). Sotsialni merezhi yak zasib informatsiinoi pidtrymky uchnivskoi ta studentskoi molodi u navchalno-vykhovnomu protsesi ta profesiinomu vybori [Social networks as information support for pupils and student in the educati...
	Nesterenko, Tyshkova, 2011 – Nesterenko, H.O., Tyshkova, O.V. (2011). Suchasni sotsialni merezhi yak instrument neformalnoi osvity [Modern social networks as a tool of informal education]. Gileya. 49(7): 451-458. [in Ukrainian]
	Vandeyar, 2020 – Vandeyar, T. (2020). The academic turn: Social media in higher education. Education and Information Technologies. 25: 5617-5635. https://doi.org/10.1007/s10639-020-10240-1
	a Rostov State University of Economics, Russian Federation

